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lsemester B.Com .E*R*^tion, May zozz
(Semester Scheme)

(NEP - 2021 - 22 and Onwards)
COMMERCE

Paper -1.2: Principles of Marketing
Time : 2Yz Hours Max. Marks : 60

lnstruction : Answers must be written either in Kannada or Engtish.

SECTION - A
Aqtarl - a

1 . Answer any six sublquestions. Each subquestion caries two marks. (2x6=12)
oln{oaddo esdr wd-qi,dnrieri erudo&. €,go*aod: erud-€,ddc}o adu*: eredrlsdl
dooOcbdd.

a) Define Marketing.

dndrt :ori' eldl asarata, &a.

b) What is Sales Promotion ?

dnooul {ruad .lodded: t
c) Expand AIDA. 1

AIDA erdl ano$.

d) What is the meaning of New Product Developnrent ?

dnB erudd, ceddoo$ etsrde$ ?

e) State two importance of Green Marketing.

dxr& a-1, *dr::, *O .rdd: q, il>$rdo$di r,;dor:o.

f) Who are Marketing intermediaries ?

dndrniori6 d:drderd$ dDdJ ?

g) What is a Brand ?

?J}rod aodded: ?

h) What is a Product Mix ?

erDdd Al9ea aodded: t

p.T.#.
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SECTION _ B
A?trod - A

Answer any three questions. Each question carries four marks. (4x3=12)
olnffieraddra dreeb €,-$4d$q erudo:r. {,9o3oocb {,,d*cfua F'o$tr uodd$dl
*9^ ^n<*d-4cD;duuJ u*rt? ( \,) 

"

2. Distinguiish between hrlarketing and Selling.
Cndrs3on' drq Cxoawd ddrd drcorBddl rbCrgxro.

3. What is tularketing Hesearch ? Explain its objectives.
d,ndrffioN dodnedd aodded: ? edd eru{edrl9d1ado&.

4. Brlefly explain the need for Public Relations for business.
ra, madm*n xad r e*&d tsodE r dS erld, dd1 io6 d aa A adOxr.

5. k1/hat are thc objeetives clf Price setting ?

dS edaoir erodedzi9o o3ndd: z

6. Hxplain the levels of a Product.
er:d..< e d,%#u?" &,dDfu.

SECTION _ C
a?tTdd - tu

Answer amy three'questions. Eaeh question carries twelve marks. (3x12=36)
*-il?,x$r-s,r;er,t air,t* Q,d*fr$fi erudotu. {,eo3nod: €,d4C)Ja dqdd: erodti$dl
--r*,^qd*-*.?Cnjc)lrUjL/J{, (^J 

"

f. frra,*e the faetors that must be eonsidered while selecting the distribution
uh*nrtels
-iddraa wade;'C$d: wofu- dn&aad dOrlsddeJerod eodd$q dOeEtu.

gi Hxi:lain horru e1tcrnal rnarketing environment has an impact on organisations.
r,m$* dndr-eierf dDtsdd dc{o$ C:eeJ deri {,zpd aed;dd aorudd1adO&.

$. ffiiseuss the reeent trends and developments in the field of marketing.
ffi "ru d r e,3 s ri6 

fle 9, m O* a I e ai S 6 q I dS q dr d? e ?i dd Eo$ $o tJ d r rr .

10. f;xplain the Produet Life Cycle and the marketing strategies adopted at each
stage of the PLC.
er.tdd dedd L$6dq AdoR) s:4 PLC d {,S doddO-usdBxidood dndrt^3onr

So$ds$l sdo&.

'i i. \.ffhat is ftllarl<eting $egmentation ? Explain the bases of Segmentation.
dnd:dt,3*ae$xd *:edded: ? eqJtsdo$ dxaorl$dl edoxr.


